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Personal development in American mass-media culture: socio - cultural aspects.   

The are a lot of issues in the  American society, in the "land of the free", the land where the most influential mass-media system and the most advanced movie industry influence the rest of the world.  The USA is home to 5% of the world population, but 25% of the world’s prisoners, USA now has the highest rate of incarceration in the world. American culture is young but fast growing and dominant through mass-media and movie industry. People learn from media more than from any other single source of information. So if we want to understand what’s going on in the  society in the 21st century we have to understand media. Media and technology they are a perfect tool for shaping opinions delivering content that is shaping the whole society, it is the message as well as  the messenger and fast growing,  powerful dominant resource. The role of the mass media in contemporary society is difficult to overestimate. Our society  lives on Facebook and cellphones. American teenagers spend 10 h and 45 minutes a day on media consumption.  The media is a social “Guru” for those who were born in a certain country. It’s starts guiding  them from the very beginning  to the very end. While  the entire culture is utterly saturated with mass media entertainment from all sides, the educational system in America continues it  downward slide since the US government decided to take over and subsidize the public school system. Civilization, knowledge, science and technology arise from the thinking process. Only 16% of protagonists in Hollywood films are female and if they are the protagonist, it’s a romantic drama. It is never about finding your destiny. The were many more interesting characters on the screen in the 20's, 30's, 40's, than now. Women really embody  all the contradictions that make up a human being back then. Hollywood golden times - Marlene Dietrich or Barbara Stanwyck - can be a femme fatale, seductress and then turn around and be a mother and then turn and be a saint. And audience accepted that. They were complex human beings. It was a European culture in the Hollywood, now their is none, now we really like to put people in  boxes. Why does it happen, movie making industry is mostly working in  the  market. The market doesn’t  want you to think too much, it needs a consumer. Entertainments, mass media, television shows, amusement parks, drugs, alcohol, and every kind of entertainment are to keep the human mind entertained. The last thing the market wants is a consecions, informed public capable of critical thinking.  System needs to control people in terms of attitudes by controlling beliefs and making “fabricating consumers”.And the advertising industry just exploded with this as its goal is  fabricating consumers. And it is  done with great sophistication.  The point is to create uniformed consumers who will make the irrational choices.  That is what advertisement is all about, and the same institution, the PR system, runs elections, it would be perfect to have uniformed electorate, which will make irrational choices, often against their own interests. The perfect example is the campaign that drove Barack Obama to victory in the US presidential election it claimed two top awards at the Cannes Lions International Advertising Awards.Part of the American dream is class mobility - born poor, work hard - get rich - has all collapsed now.It serves those in position of differential advantage.  Such a selfish mechanism as the guiding mentality in society provided through media is shaping national discourse, politics, national discourse, brains, lives and emotions.A lot of people are unhappy and even irritated  with media, content, and trends, with the ideology and consumption oriented philosophy.After the  collapse of the Soviet Union  global hegemony of the United States became absolute.  Loan words from American English in other languages are changing  the cultures.  If it is ethical ideas that are put for sale, this will be consumed. But if it is only ‘shoking’ that is on demand this will spread everywhere. 


